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Get Found Qnline: SEQ Tips for
Queensland Country Operators

Search Engine Optimisation — or SEO — doesn’t have to be daunting. If you've ever asked, “how
do | get more people to find my website?” then you're in the right place. Good SEO enables your
business to appear in Google search results, connect with the right audience, and increase
bookings, clicks, and visits — all without spending on ads.

Whether you're running a vineyard, glamping retreat, farm gate, or annual festival, these tips
will ensure that the right travellers can discover you online when they're searching for
something just like what you provide. This guide is crafted for genuine Queensland Country
operators — no jargon, no complicated technology. Just clear, actionable steps to enhance
your website and boost your visibility.
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Start by asking: “What would someone type into Google to find my business?” These are your
keywords - the specific phrases that help Google connect your business with people looking for it.

Focus on long-tail keywords (3-5 word phrases) such as:
e Family-friendly camping in Goondiwindi
e Romantic farm stays in the Lockyer Valley
e Best pubs near Chinchilla.

They may not attract as much traffic as broader terms like “camping” or “restaurant” — but they're
more likely to connect you with individuals who are ready to book.

Tip: Try searching on Pinterest, Tik Tok or Google and observe the suggested phrases that auto-fill
— that's keyword gold.
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Know what people are searching for
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Once you have identified your keywords, ensure they appear:
e On your homepage and key pages (in your headings and paragraphs)
e Inimage filenames and image alt text

* In your page title and meta description (your website builder or developer can help here)

Tip: Don't overdo it — keep it natural and helpful. Google rewards clear, human-first writing
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Use those keywords in the right places
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Don'’tignore your images
Search engines can't see images, but they can read how they're described.

That's where “alt text” comes in. For every image on your website, make sure to add a short,
clear description that includes your keyword.

Example: Instead of “imagel234.jpg” write “glamping-tent-in-stanthorpe-at-sunset.jpg”
Bonus: When people share or pin your images, that alt text travels with them.
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Blog content - Google gold

Blogs are among the best ways to increase traffic to your site. Each blog post provides you with an
opportunity to target a different keyword and address genuine questions people are asking.

Blog ideas:
e Best time to visit the Bunya Mountains
e What to pack for a weekend in the Granite Belt
e Where to eat and drink in Warwick

Tip: Write conversationally and include internal links to your own services or products.
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Add your Location (clearly and often)

This is essential for tourism businesses. Ensure your homepage, footer, and contact page all
mention your location (town and region). Don't just say “we're located here” — actually write:

“You'll find us in the heart of Dalby, Western Downs Queensland.”

Tip: Add a Google Map to your website and create a free Google Business Profile to enhance
local search visibility.
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Most visitors are searching on their phones — make sure your site loads quickly, is easy to read,
and works well on mobile.

Malce sure your site is mobile-friendly

Tip: Run your site through Google’s free Mobile-Friendly Test tool to check.
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Track your progress

Sign up for Google Analytics and Google Search Console (they're free). These tools
assist you in understanding how people are discovering your site, what they are
searching for, and which pages are performing best.

Bonus: Free SEO tools you can try

e Google Keyword Planner

e Pinterest Search Bar (for long-tail keyword inspiration)
 Ubersuggest (simple and user-friendly SEO research)
e Keywords Everywhere (a browser plugin that shows keyword search volume and ideas)
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we all need a little country
Queensland Country Tourism acknowledges the Traditional Custodians of the lands and
waterways that run through these regions. We pay our respects to Aboriginal and Torres
Strait Islander Elders past, present and emerging.



